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how to engage in pr 
and be authentic

Is authentic PR an oxymoron? In some quarters 
maybe. However, ask anyone in the sector to list 
the top measures of quality in communications, 
and authenticity will figure as a key indicator.

So, the question is: how do you engage in PR and 
be viewed as authentic?

Here we’ll look at what you can do to be classed 
as authentic and ensure that your PR message 
reflects your business ethos and engenders trust 
in your brand.
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KNOW THYSELF

Being clear on what matters to you and 
your publics is the most important factor in 
determining how you present yourself, the tone 
of voice you use and what you say.

If you wish to be perceived as a caring 
organisation with huge social conscience, or a 
price-driven, sales-focused business, then your 
communications should reflect those positions.

As long as you’re consistent in your approach, 
either position could be said to represent 
authenticity. 
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DEFINE YOUR VALUES

The communications process begins with a 
set of values... your ethos, if you like. Alongside 
operational factors, such as delivery of product 
or service to the market, your communications 
should be the public manifestation of these 
principles.

People want to know how you do business, 
not just what you do. In the service sector in 
particular, the ‘how’ may be your most important 
differentiator so use it as a chance to stand out.
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DO WHAT 
YOU SAY

Reputations of the most successful businesses 
are earned by a pattern of behaviour, which helps 
to demonstrate that they are what they say they 
are and that they do what they say they’ll do. 

When the market recognises your set of principles 
as your organisational culture, the trust is 
cemented. 

Conversely, if you fail to live up to your brand 
promise, be prepared to watch that brand crash 

and burn!

3



7

BE AN 
HONEST BROKER

Good PR has never dealt in lies. 

It’s important to ensure that what you say 
stands up to scrutiny; therefore be factual, be 
honest, and more importantly, be sincere. These 
ingredients all play their part in making people 
believe your message. 

The same principle applies to crisis management. 
In fact, it’s crucial - because responding honestly 
in times of adversity is where reputations are 
made or broken, and where authenticity, or a 
lack of it, is most noticeable.   

Being seen to be authentic when the chips 
are down develops trust in both message and 
messenger. Those who do it well are the ones we 
all view as honest brokers, and let’s not forget 
that people prefer to do business with those 
they trust!
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5 BE CREATIVE 
WITH IT

Being viewed as a purveyor of quality, trustworthy 
information, presented in a confident manner, 
and with a consistency that helps to establish 
clarity and brand reputation, is the goal. 

That’s not to suggest that you shouldn’t look for 
innovative ways to deliver your message or mix 
things up a little, as long as the message remains 
consistent.  

Look to keep the market engaged by ensuring 
things are fresh and relevant, which is something 
that all confident, market-leading brands do 
extremely well.
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REMEMBER: 
WE LIVE IN AN AGE OF 

TRANSPARENCY
“You can fool all the people some of the time 
and some of the people all the time but you 
cannot fool all the people all the time,” was the 
quote attributed to Abraham Lincoln.

If that were true in the 1800s, think how 
prescient a warning that was for 21st century 
communicators.

Because we now operate in a (social) media 
world where every word we utter or write can be
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dissected, chewed over, interpreted and 
reinterpreted in minutes, and then questioned, 
shared or trashed in a similar amount of time, 
any business that tries to pull the wool over 
people’s eyes is asking for trouble.

Put simply, it means that you have to be 
authentic, because the audience is tougher than 
ever and, if you are less than sincere or play fast 
and loose with the truth in the pursuit of market 
share, then the claims you make will be seen 
through more easily than a cheap t-shirt.

Only if the quest for authenticity becomes a 
business culture within your organisation and a 
cornerstone of your PR operation will you stand 
a chance of attaining the ‘trusted’ status enjoyed 
by some of the world’s leading brands, and build 
the market share that you crave for your business.
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If you’d like an informal discussion to explore 
how to get your PR working harder for you, 
you can contact us confidentially by emailing 
prworks@trianglepr.co.uk

trianglepr how to guides



114 Timber Wharf, 32 Worsley Street, Manchester M15 4NX
t: +44 (0) 161 938 8155
www.trianglepr.co.uk

trianglepr


