
A tale about having 
your cake and 

eating it... 



Little Georgie loved cake. He loved it so much he ate it every 
day and he decided that, when he grew up, he’d own his own 
bakery and eat all the cakes he wanted day and night. 



Now all grown up, Georgie is a director of a successful company. 
Sadly, not a bakery, and not his own business, but he’s a key 
part of a thriving enterprise and a rising star in the boardroom.



He might not know too much about baking these days, but 
luckily for Georgie, he has a knack of investing in the right 
services and the right service providers.

He’s been savvy enough to invest in a public relations 
consultancy. And, a good one at that! That’s why he has 
impressive campaign results to take to the board. 



He’s made his marketing team happy too, because their job’s 
been made easier by a consultancy that’s creative and produces 
great media content. 

And they never need prompting or checking. (Georgie was smart 
enough to employ the services of a PR consultancy with an 
unswerving commitment to quality.)



The sales director at Georgie’s company is also delighted with 
the PR campaign. It’s raised the company’s brand profile to 
such a level that her sales team get more appointments and a 
warmer reception in the marketplace.

They say they frequently get offered tea and cake too!



The company’s employees are proud to work for an organisation 
with a dynamic image and a strong reputation.

As a consequence, they are more committed, which means the 
company gets to retain all that expertise and is able to cherry-
pick the best of the rest from the market.



Georgie has also given the shareholders something to smile about.

A pie chart (okay, we know pie charts are not really used for 
this, but go with it!) shows revenue up, forecasts bullish and 
dividends substantial. That’s the icing on the cake!



Georgie could be sad when he occasionally drifts off and 
remembers his childhood dream. However, as a successful 
executive in a top company, he’s proof that when you grow up, 
if you employ the right PR consultancy, you can still have your 
cake and eat it... even if you don’t own a bakery!



If you want to acquire the best ingredients for your particular 
cake... sorry, we can’t keep the cake metaphor going any longer… 

We’ll just say that if you want to communicate with your target 
audiences, improve brand reputation and make more noise 
than your competitors, then you need a PR consultancy that 
understands your needs, delivers great campaigns and doesn’t 
spend all day eating sugary confections!

Now you’ve read the book, watch the  film at:
www.trianglepr.co.uk/have-your-cake/#video




